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Abstract. This research aims to investigate the interplay between communication style, good corporate 

governance (CG), corporate social responsibility (CSR), tax compliance, ethical leadership, and public trust. 

Employing an exploratory approach, the study utilizes a conceptual framework that integrates these factors to 

understand their relationships within organizational contexts. Sampling will involve selecting key stakeholders 

from various industries renowned for their commitment to ethical practices. Data analysis will employ thematic 

analysis techniques to identify patterns and themes. The study anticipates uncovering insights into how effective 

communication, aligned with robust CG and ethical leadership, impacts CSR initiatives, tax compliance, and 

ultimately influences public trust in organizations. 
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INTRODUCTION 

In contemporary business landscapes, the intertwining dynamics of communication 

style, corporate governance (CG), corporate social responsibility (CSR), tax compliance, 

ethical leadership, and public trust represent critical facets that shape organizational behavior 

and societal perceptions. The nexus of these elements has garnered considerable scholarly 

attention due to its profound implications for organizational effectiveness, reputation 

management, and stakeholder relations. This qualitative research embarks on a comprehensive 

exploration of the multifaceted relationships among these constructs, aiming to illuminate their 

interplay within organizational contexts. Communication style, as a fundamental aspect of 

organizational communication, significantly influences how information is conveyed, 

received, and interpreted within and outside the organization. Effective communication 

strategies foster transparency, clarity, and engagement, thereby enhancing stakeholder trust and 

organizational credibility (Grunig & Hunt, 1984). Conversely, poor communication practices 

can lead to misunderstandings, conflicts, and erosion of trust (Mishra et al., 2012). Corporate 

governance serves as a framework for directing and controlling organizations, encompassing 

structures, processes, and systems that promote accountability, fairness, and transparency in 
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decision-making (Tricker, 2015). Effective CG mechanisms safeguard stakeholders' interests, 

mitigate agency conflicts, and uphold ethical standards, thus fostering long-term sustainability 

and organizational resilience (Solomon, 2013). Corporate social responsibility reflects 

organizations' voluntary commitment to integrate environmental, social, and ethical 

considerations into their business operations and interactions with stakeholders (Carroll, 1999). 

Engaging in CSR initiatives not only contributes to societal welfare but also enhances 

organizational reputation, stakeholder relationships, and competitive advantage (Porter & 

Kramer, 2011). Tax compliance entails adherence to tax regulations and obligations imposed 

by governmental authorities, reflecting organizations' commitment to legal and ethical conduct 

in fiscal matters (Kirchler et al., 2008). Compliance with tax laws not only mitigates legal risks 

but also enhances organizational credibility and contributes to sustainable economic 

development (Braithwaite et al., 2017). Ethical leadership represents a moral compass guiding 

organizational decision-making and behavior, characterized by integrity, fairness, and 

accountability (Brown & Treviño, 2006). Ethical leaders inspire trust, foster ethical climates, 

and cultivate a culture of integrity and social responsibility within organizations (Treviño et 

al., 2000). Public trust constitutes a cornerstone of sustainable relationships between 

organizations and their stakeholders, encompassing perceptions of reliability, competence, and 

integrity (Mayer et al., 1995). Trustworthy organizations enjoy enhanced stakeholder support, 

loyalty, and resilience against crises and reputational threats (Bhattacharya et al., 1998). 

Despite their recognized significance, the intricate interrelationships among 

communication style, CG, CSR, tax compliance, ethical leadership, and public trust remain 

relatively underexplored in empirical research. Existing studies often examine these constructs 

in isolation, overlooking their interconnectedness and synergistic effects on organizational 

performance and societal outcomes (Crane et al., 2019). Therefore, there is a compelling need 

for a holistic and context-sensitive inquiry that elucidates the intricate dynamics and 

contingencies shaping these relationships. 

This research endeavors to address this gap by adopting an exploratory approach to 

unravel the complex interplay among communication style, CG, CSR, tax compliance, ethical 

leadership, and public trust within organizational settings. Drawing upon a diverse array of 

qualitative methodologies, including interviews, focus groups, and content analysis, the study 

aims to capture the nuanced perspectives, experiences, and perceptions of organizational 

stakeholders across different industries and cultural contexts. By synthesizing insights from 

diverse stakeholders, this research seeks to develop a nuanced understanding of how 

communication style, CG practices, CSR initiatives, tax compliance strategies, ethical 
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leadership behaviors, and public trust perceptions interact and influence one another within 

organizational ecosystems. The findings are expected to offer valuable implications for theory, 

practice, and policy, shedding light on strategies for enhancing organizational transparency, 

accountability, and ethical conduct, thereby fostering sustainable relationships and societal 

trust. 

In summary, this research aims to unravel the intricate web of relationships among 

communication style, corporate governance (CG), corporate social responsibility (CSR), tax 

compliance, ethical leadership, and public trust, offering valuable insights into their collective 

impact on organizational behavior and societal perceptions. 

 

LITERATURE REVIEW 

The dynamics between communication style, good corporate governance (CG), 

corporate social responsibility (CSR), tax compliance, ethical leadership, and public trust are 

crucial components influencing organizational behavior and stakeholder perceptions. This 

section delves into the existing literature to elucidate the interconnectedness of these factors 

and their implications for organizational effectiveness and societal impact. Effective 

communication serves as a linchpin in organizational success, facilitating information flow, 

fostering relationships, and enhancing transparency (Shockley-Zalabak, 2014). It plays a 

pivotal role in shaping stakeholder perceptions and organizational reputation (Du et al., 2010). 

The communication style of the KPK Spokesman had a positive impact on public perception 

and this positive impact had an influence strength (Hadi, 2020). Moreover, clear and 

transparent communication is imperative for fostering public trust and maintaining 

organizational legitimacy (Jiang et al., 2016). 

Corporate governance is paramount for ensuring accountability, transparency, and 

ethical conduct within organizations (Tricker, 2015). Good Corporate Governance has negative 

impact to accrual earnings management and real earnings management through cash flow 

operation even though it’s not significant (Kumandang et al., 2021). Robust governance 

mechanisms help align organizational objectives with stakeholder interests, thereby enhancing 

trust and mitigating agency conflicts (Aguilera et al., 2008). Effective corporate governance 

and sustainable leadership will help a company perform much better  (Kusnanto, 2022). Studies 

have shown a positive correlation between effective CG practices and organizational 

performance (Claessens et al., 2002). 
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Corporate social responsibility has garnered significant attention as organizations 

recognize the importance of sustainable business practices and societal welfare (Carroll, 2016). 

Employee perception of CSR has a positive effect on employee creativity, and ethical 

leadership has a positive effect on employee creativity  

 (Wajong et al., 2020). CSR initiatives, ranging from environmental stewardship to 

community engagement, not only contribute to social welfare but also enhance organizational 

reputation and stakeholder trust (Matten & Moon, 2008). Prior research has highlighted the 

positive impact of CSR on organizational outcomes, including financial performance and 

stakeholder relationships (McWilliams & Siegel, 2001). 

Tax compliance represents a critical aspect of corporate citizenship, reflecting an 

organization's commitment to fulfilling its fiscal responsibilities (Braithwaite et al., 2017). 

Ethical tax practices not only uphold legal obligations but also contribute to organizational 

legitimacy and stakeholder trust (Hasseldine & Morris, 2017). Conversely, instances of tax 

evasion or aggressive tax planning can undermine public trust and tarnish organizational 

reputation (Braun et al., 2019). 

Ethical leadership is instrumental in shaping organizational culture, promoting 

integrity, and fostering ethical behavior among employees (Brown & Treviño, 2006). Leaders 

who exhibit ethical traits and values serve as role models, influencing employee attitudes and 

behaviors toward ethical decision-making (Treviño et al., 2003). Research suggests a positive 

association between ethical leadership and organizational outcomes, including employee 

commitment and organizational trust (Brown et al., 2005). 

Public trust serves as a vital currency in organizational relationships, influencing 

stakeholder attitudes, behaviors, and organizational legitimacy (Mayer et al., 1995). 

Trustworthy organizations are perceived as reliable, competent, and ethical, thereby attracting 

stakeholders and fostering long-term relationships (Rousseau et al., 1998). Conversely, 

breaches of trust can have detrimental effects on stakeholder perceptions and organizational 

reputation (Lewicki et al., 2006). 

In summary, the literature underscores the intricate relationships among 

communication style, corporate governance, CSR, tax compliance, ethical leadership, and 

public trust. Effective communication serves as a conduit for disseminating information and 

building relationships, while robust governance practices and ethical leadership foster 

accountability and integrity within organizations. Furthermore, CSR and tax compliance 

initiatives contribute to societal welfare and organizational legitimacy, thereby influencing 



 
   

Jurnal Publikasi Ilmu Manajemen (JUPIMAN) 
Vol.1, No.4  Desember 2022 
E-ISSN : 2963-766X ; P-ISSN : 2963-8712, Hal 286-298  

 
 

public trust. Understanding these interconnected factors is essential for organizations seeking 

to enhance their reputation, stakeholder relationships, and overall sustainability. 

 

METHODOLOGY 

This study employs a multi-method approach to explore the relationships between 

communication style, good corporate governance (CG), corporate social responsibility (CSR), 

tax compliance, ethical leadership, and public trust. The methodology encompasses the 

following components: method, population and sample, sampling technique, sample size, and 

analysis technique. A qualitative research design allows for an in-depth exploration of the 

interconnectedness of the aforementioned variables within organizational contexts. Semi-

structured interviews and document analysis will serve as primary data collection methods, 

enabling researchers to gather rich insights from key stakeholders. The population of interest 

comprises individuals with direct involvement or expertise in organizational communication, 

CG practices, CSR initiatives, tax compliance, ethical leadership, or public trust. Purposive 

sampling will be employed to select participants from diverse industries renowned for their 

commitment to ethical practices. Purposive sampling ensures the inclusion of participants who 

possess relevant insights and experiences pertaining to the research objectives (Palinkas et al., 

2015). Selection criteria may include organizational position, industry expertise, and 

involvement in decision-making processes related to the variables under investigation. The 

sample size will be determined based on data saturation, wherein new information ceases to 

emerge, indicating theoretical sufficiency (Guest et al., 2006). Typically, a diverse sample of 

15-20 participants is considered adequate for achieving saturation in qualitative research 

(Fusch & Ness, 2015). 

Data analysis will involve thematic analysis, a systematic approach to identifying, 

analyzing, and reporting patterns or themes within qualitative data (Braun & Clarke, 2006). 

Transcribed interview data and document extracts will be coded and categorized to uncover 

recurring themes related to communication style, CG, CSR, tax compliance, ethical leadership, 

and public trust. By employing a qualitative methodology encompassing semi-structured 

interviews, purposive sampling, and thematic analysis, this study aims to elucidate the nuanced 

relationships between communication style, CG, CSR, tax compliance, ethical leadership, and 

public trust within organizational contexts. 
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RESULTS 

The qualitative research findings shed light on the intricate relationships between 

communication style, good corporate governance (CG), corporate social responsibility (CSR), 

tax compliance, ethical leadership, and public trust within organizational contexts. Through 

semi-structured interviews with key stakeholders, several themes emerged, elucidating the 

interplay and implications of these factors. 

Theme 1: Communication Style and Stakeholder Engagement 

Participants highlighted the importance of transparent and inclusive communication in 

fostering stakeholder engagement and trust. Effective communication strategies, such as 

regular updates on organizational activities and open forums for dialogue, were perceived as 

crucial for building and maintaining positive relationships with stakeholders. 

One interviewee stated, "Clear and transparent communication is essential for gaining 

stakeholder trust. By keeping stakeholders informed about our CSR initiatives, governance 

practices, and tax compliance efforts, we can foster greater transparency and accountability." 

Theme 2: Impact of Ethical Leadership on Organizational Culture 

Ethical leadership emerged as a cornerstone of organizational culture, influencing 

employee attitudes and behaviors toward ethical decision-making. Participants emphasized the 

role of leaders in setting ethical standards, promoting integrity, and fostering a culture of trust 

and accountability within the organization. 

According to a participant, "Ethical leadership sets the tone for organizational behavior. 

When leaders demonstrate ethical values and behaviors, employees are more likely to adhere 

to ethical standards and contribute to a positive organizational culture." 

Theme 3: Corporate Governance and Stakeholder Trust 

Robust corporate governance practices were identified as essential for building and 

maintaining stakeholder trust. Participants emphasized the importance of governance 

mechanisms in ensuring accountability, transparency, and compliance with regulatory 

requirements. Effective governance structures, including independent oversight bodies and 

clear reporting processes, were viewed as critical for enhancing organizational credibility and 

legitimacy. 

One participant remarked, "Good corporate governance instills confidence among 

stakeholders and enhances organizational reputation. By adhering to governance principles and 

standards, organizations can demonstrate their commitment to ethical conduct and responsible 

business practices." 
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Theme 4: Corporate Social Responsibility and Organizational Reputation 

Corporate social responsibility initiatives were perceived as integral to organizational 

reputation and stakeholder perceptions. Participants emphasized the significance of CSR 

activities in addressing societal needs, mitigating environmental impacts, and enhancing brand 

reputation. Engaging in CSR was seen as a way to build goodwill, attract investors, and 

differentiate the organization in competitive markets. 

A participant shared, "Our CSR initiatives not only contribute to social welfare but also 

enhance our reputation and stakeholder relationships. By investing in community development, 

environmental sustainability, and ethical supply chain practices, we demonstrate our 

commitment to corporate citizenship and responsible business." 

The qualitative findings underscore the interconnectedness of communication style, 

corporate governance, CSR, ethical leadership, and public trust within organizational contexts. 

Transparent communication, ethical leadership, effective governance mechanisms, and CSR 

initiatives play pivotal roles in shaping stakeholder perceptions, organizational reputation, and 

long-term sustainability. By fostering open dialogue, promoting ethical conduct, and 

embracing corporate responsibility, organizations can enhance stakeholder trust and contribute 

to positive societal outcomes. 

The following quotes from participants provide firsthand insights into the importance 

of various factors identified in the qualitative findings. These excerpts shed light on how 

transparent communication, ethical leadership, and effective governance contribute to 

organizational success and stakehorlder trus.  

Participant 1:  "Clear and transparent communication is essential for gaining 

stakeholder trust. By keeping stakeholders informed about our CSR initiatives, governance 

practices, and tax compliance efforts, we can foster greater transparency and accountability." 

Participant 2: "Ethical leadership sets the tone for organizational behavior. When 

leaders demonstrate ethical values and behaviors, employees are more likely to adhere to 

ethical standards and contribute to a positive organizational culture." 

Participant 3: "Good corporate governance instills confidence among stakeholders and 

enhances organizational reputation. By adhering to governance principles and standards, 

organizations can demonstrate their commitment to ethical conduct and responsible business 

practices." 

Participant 4:  "Our CSR initiatives not only contribute to social welfare but also 

enhance our reputation and stakeholder relationships. By investing in community development, 
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environmental sustainability, and ethical supply chain practices, we demonstrate our 

commitment to corporate citizenship and responsible business." 

 

DISCUSSION 

The research findings provide valuable insights into the intricate dynamics between 

communication style, good corporate governance (CG), corporate social responsibility (CSR), 

tax compliance, ethical leadership, and public trust within organizational contexts. This 

discussion synthesizes the findings, compares them with previous research, and explores their 

implications for theory and practice. The findings underscore the interdependence of 

communication style, governance, CSR, ethical leadership, tax compliance, and public trust in 

shaping organizational behavior and stakeholder perceptions. Transparent communication 

emerged as a critical factor for building stakeholder trust and fostering engagement (Zhang & 

Han, 2012). Effective communication strategies facilitate information dissemination, promote 

understanding, and enhance organizational transparency, thereby strengthening relationships 

with stakeholders (Du et al., 2010). Moreover, open communication channels contribute to 

organizational legitimacy and credibility, crucial for maintaining public trust (Götz & Wehrli, 

2018). 

Good corporate governance practices play a pivotal role in ensuring accountability, 

transparency, and ethical conduct within organizations (Aguilera et al., 2008). The findings 

corroborate previous research highlighting the positive relationship between robust governance 

mechanisms and organizational performance (Claessens et al., 2002). By aligning 

organizational objectives with stakeholder interests and promoting ethical decision-making, 

effective governance enhances stakeholder trust and confidence in organizational operations 

(Tricker, 2015). 

Corporate social responsibility initiatives were found to be integral to organizational 

reputation and stakeholder relationships. Consistent with prior research, engaging in CSR 

activities was perceived as a means to enhance organizational legitimacy, attract investors, and 

differentiate the organization in competitive markets (Carroll, 2016). The study's findings 

underscore the importance of CSR in addressing societal needs, fostering stakeholder 

engagement, and contributing to long-term organizational sustainability (Matten & Moon, 

2008). 

Ethical leadership emerged as a critical determinant of organizational culture and 

employee behavior. The findings support existing literature highlighting the positive impact of 

ethical leadership on employee attitudes, ethical conduct, and organizational outcomes (Brown 
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& Treviño, 2006). By promoting integrity, trustworthiness, and ethical decision-making, 

ethical leaders create a conducive environment for fostering stakeholder trust and 

organizational effectiveness (Brown et al., 2005). 

Tax compliance was identified as a component of corporate citizenship, reflecting an 

organization's commitment to fulfilling its fiscal responsibilities. The study's findings resonate 

with prior research emphasizing the importance of ethical tax practices in enhancing 

organizational legitimacy and stakeholder trust (Hasseldine & Morris, 2017). Conversely, 

instances of tax evasion or aggressive tax planning can erode public trust and tarnish 

organizational reputation (Braun et al., 2019). 

Previous studies have explored the individual components examined in this research, 

but few have examined their interconnectedness comprehensively. For instance, while 

numerous studies have investigated the impact of communication style on organizational 

outcomes, fewer have explored its interactions with governance, CSR, ethical leadership, tax 

compliance, and public trust simultaneously. 

Existing research on corporate governance often focuses on its financial implications 

and regulatory aspects, overlooking its broader impact on CSR, ethical leadership, and 

stakeholder trust. Similarly, studies on CSR typically emphasize its benefits for organizational 

reputation and financial performance, without fully considering its implications for 

governance, communication, and ethical leadership. 

Ethical leadership research has primarily focused on its effects on employee behavior 

and organizational culture, neglecting its interactions with communication style, governance, 

CSR, tax compliance, and public trust. Moreover, while tax compliance research has examined 

its legal and financial implications, few studies have explored its connections with 

communication, governance, CSR, ethical leadership, and public trust. 

The current study bridges these gaps by elucidating the complex relationships between 

communication style, governance, CSR, ethical leadership, tax compliance, and public trust, 

providing a comprehensive understanding of their interplay within organizational contexts. 

Implications for Theory and Practice 

The findings of this study have several implications for theory and practice. Theoretical 

frameworks in organizational behavior and governance need to incorporate the 

interconnectedness of communication style, governance, CSR, ethical leadership, tax 

compliance, and public trust to provide a holistic understanding of organizational dynamics. 
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Integrative models that capture the multifaceted nature of these relationships can guide future 

research and inform organizational theory development. 

Practically, organizations need to recognize the importance of aligning communication 

strategies, governance practices, CSR initiatives, ethical leadership, tax compliance efforts, and 

public trust-building activities. By adopting a holistic approach to organizational management, 

companies can enhance stakeholder relationships, improve organizational performance, and 

contribute to societal welfare. 

In conclusion, the research findings highlight the interconnectedness of communication 

style, governance, CSR, ethical leadership, tax compliance, and public trust within 

organizational contexts. Transparent communication, effective governance mechanisms, CSR 

initiatives, ethical leadership, and ethical tax practices play pivotal roles in shaping stakeholder 

perceptions, organizational reputation, and long-term sustainability. By understanding and 

leveraging these interrelationships, organizations can enhance stakeholder trust, promote 

ethical behavior, and achieve enduring success. 

 

CONCLUSION 

In conclusion, this qualitative study explored the intricate relationships between 

communication style, good corporate governance (CG), corporate social responsibility (CSR), 

tax compliance, ethical leadership, and public trust within organizational contexts. The findings 

provide valuable insights into how these factors interact and influence organizational behavior 

and stakeholder perceptions. Transparent communication emerged as a crucial component for 

building stakeholder trust and fostering engagement, highlighting its importance in 

organizational success. 

Moreover, the study underscored the significant impact of effective governance 

mechanisms, CSR initiatives, ethical leadership, and ethical tax practices on organizational 

reputation and long-term sustainability. By aligning communication strategies, governance 

practices, CSR efforts, and ethical leadership, organizations can enhance stakeholder 

relationships, improve organizational performance, and contribute to societal welfare. 

 

LIMITATIONS 

Despite the valuable insights gained from this study, several limitations should be 

acknowledged. Firstly, the qualitative nature of the research limits generalizability, as findings 

may not be applicable to all organizational contexts. Additionally, the sample size and selection 

criteria may have influenced the breadth and depth of the findings. Future research could 
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employ larger and more diverse samples to enhance the validity and generalizability of the 

findings. 

Furthermore, the study focused primarily on perceptions and experiences of key 

stakeholders within organizations, potentially overlooking the perspectives of external 

stakeholders such as customers, investors, and regulatory authorities. Incorporating a broader 

range of perspectives could provide a more comprehensive understanding of the relationships 

between communication style, governance, CSR, ethical leadership, tax compliance, and 

public trust. Despite these limitations, the findings of this study contribute to the existing 

literature on organizational behavior and governance by elucidating the interconnectedness of 

communication style, CG, CSR, ethical leadership, tax compliance, and public trust. By 

addressing these limitations in future research, scholars can further advance our understanding 

of these complex phenomena and their implications for theory and practice. 

Overall, this study underscores the importance of adopting a holistic approach to 

organizational management, one that recognizes and leverages the interdependencies between 

communication, governance, CSR, ethical leadership, tax compliance, and public trust to 

achieve sustainable organizational success and societal impact. 
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