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 Abstract: A considerable advancement has been achieved in 
Indonesia's digitalization process. The increase in internet users after 
the epidemic has facilitated the world's transition to a digital society. 
The real-time transfer of information from remote regions of Garut 
Regency to England is made possible by technological advancements. 
If this material is shared via social media, it can be promptly accessed 
by a larger audience. This has led to the creation of new jobs, such as 
those for content creators who use social media to assist media 
networks, particularly young people, in becoming financially 
independent. Since 2022, there has been an increase in internet users 
in locations like Garut, West Java. Still, the primary industries 
providing Garut Regency's citizens with money are agriculture, 
livestock, textiles, and fishing. This project aims to give the younger 
generation in Garut Regency a new social media paradigm that 
includes new revenue streams. The first awareness-raising campaigns 
made the younger generation in Garut Regency aware of the use of 
social media as a means of encouraging economic independence. 
Second, the content development sector is expanding in the Garut 
Regency.  

 

Abstrak 

Kemajuan besar telah dicapai dalam proses digitalisasi di Indonesia. Peningkatan pengguna internet pasca 
epidemi telah memfasilitasi transisi dunia menuju masyarakat digital. Perpindahan informasi secara real-time 
dari pelosok Kabupaten Garut ke Inggris dimungkinkan berkat kemajuan teknologi. Jika materi ini dibagikan 
melalui media sosial, materi ini dapat segera diakses oleh khalayak yang lebih luas. Hal ini telah menciptakan 
lapangan kerja baru, misalnya bagi pembuat konten yang menggunakan media sosial untuk membantu jaringan 
media, khususnya kaum muda, untuk menjadi mandiri secara finansial. Sejak tahun 2022, terjadi peningkatan 
pengguna internet di lokasi seperti Garut, Jawa Barat. Meski begitu, industri utama yang memberikan 
pendapatan bagi warga Kabupaten Garut adalah pertanian, peternakan, tekstil, dan perikanan. Proyek ini 
bertujuan untuk memberikan generasi muda di Kabupaten Garut paradigma baru media sosial yang mencakup 
sumber pendapatan baru. Kampanye peningkatan kesadaran yang pertama menyadarkan generasi muda di 
Kabupaten Garut akan penggunaan media sosial sebagai sarana mendorong kemandirian ekonomi. Kedua, 
sektor pengembangan konten semakin berkembang di Kabupaten Garut. 

Kata Kunci: Kemandirian Ekonomi; Media sosial; Anak muda 

 

INTRODUCTION 

In Indonesia, the process of digitization has advanced significantly. Following the 

epidemic, the number of internet users has increased, contributing to the global shift towards 

a digital society with 210.03 million users (Kushendar, 2022). In line with community 

demands, internet users have also increased since 2022 in places like Garut, West Java. One 
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of Southeast Sulawesi's food buffer zones is Garut. According to BPS data, young adults 

make up the majority of Garut Regency's population. Interestingly, the demographic benefit 

appears to be dominated by people in the 20–44 age range. The population of productive 

age will be the primary focus of regional economic development following the pandemic of 

2022. 

BPS Garut reported that 189,534 persons, or more than half of the total population 

of Garut Regency, are employed out of the total working-age population (15 years and 

older). This represents a percentage of 63.22 percent. In contrast to 2021, when the open 

unemployment rate was generally reported at 6.00 percent, the open unemployment rate in 

2022 is expected to rise to 8.17 percent. The residents of Garut Regency make their living 

through agriculture, plantations, raising animals, fishing, and industries. This demonstrates 

that the economic behavior of the people of Garut remains rooted in the rural and industrial 

eras. Despite the fact that more people in Garut are using social media, particularly since 

the pandemic, 

As the number of people using the internet rises, new jobs are emerging as well. For 

example, content makers on different social media platforms can help people become 

financially independent, especially young people. According to Yusuf (2023), social media 

is the fusion of public media, which allows information to be shared with everyone without 

regard to individual specificity, and personal communication, which involves sharing 

between individuals (to be communicated one-to-one) (Saepudin, 2022). Because of this, 

it's critical to complete community service projects that address social media use, 

particularly for young people in Garut who are trying to become economically independent. 

This may contribute to the diversity of young people's sources of income in Garut. 

 

METHODS 

Keg. There are four steps involved in this exercise. First, arrange for involved parties 

to receive administrative permits from the Garut Regency Karang Taruna. The second step 

is setting up the activity space, supplies, and presenters. Third, use social media to create 

content to draw in participation. Fourth, the socialization exercises that were conducted at 

Garut's Café Terace The way that socialization is delivered is through lectures that cover a 

variety of topics related to using social media, including Instagram and TikTok. In addition, 

it involves producing engaging material for social media. 
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RESULT AND TALK 

Keg. The Garut Regency Karang Taruna is attempting to address the issue of the 

growing number of unemployed individuals in Garut who are of working age by conducting 

an outreach program on the usage of social media. Therefore, the young people taking part 

in this activity are Garut Regency residents who are enrolled in school. According to 

Chapter 1, Article 1, Paragraphs 1 and 11, of Law Number 40 of 2009 concerning Youth, 

youth are Indonesian citizens between the ages of 16 (sixteen) and 30 (thirty) who are about 

to enter a critical stage of growth and development. The first two requirements for 

participation in this socialization were being young and enrolled in school. This is due to 

the fact that students are leading the way in their capacity as social change and control 

agents. 

Pupils can play a pivotal role in bringing about positive changes by acting as 

trailblazers, organizers, and initiators (Gerung, 2023). The youth must play a part in pushing 

for healthy economic growth in light of the current state of the country. As a result, students 

can be sensitive to social change and have a positive outlook on economic life as they get 

older. This allows them to not only mobilize pre-existing societal elements and start change 

initiatives, but also to become either the agent or the target of change. 

Additionally, students have a responsibility to maintain openness and transparency 

as societal watchdogs. Therefore, in order to perceive things more deeply and discover 

perspectives that are not often seen by others, students must learn critical thinking skills. 

Students are able to recognize when anything is wrong, even in seemingly normal social 

situations. This can undoubtedly help Garut Regency control youth behavior in a better way, 

particularly with regard to social media use. 

 



 
 

e-ISSN : 2828-2957; p-ISSN : 2828-2949; Hal 214-222 
 

 

 

Figure 1. A summary of the lectures given to the youth organization of the 

Garut Regency 

Source: Committee Documentation, 2023 

A total of 35 locals, comprising young individuals with student status from different 

districts within Garut Regency, took part in this activity. The Terace cafe at the Garut Regency 

was chosen to host this event in order to create a welcoming, friendly, and unhurried 

environment for the attendees. Participants will therefore be able to understand the information 

more readily. 

 In order to support students' roles as change agents and social control, the speakers in 

this activity included lecturers from a variety of academic institutions, including Teuku Umar 

University Aceh, Timor University, and the Indonesian Education University. Young people 

do, nevertheless, also work in the social media industry as practitioners and students. First, a 

lecturer at Indonesian Education University named Ellina Rienovita Second, Teuku Umar Aceh 

lecturer Dian Ariani Third, University of Timor lecturer Josua Sahala The goal of this 

socialization activity is to motivate young people in Garut Regency to perceive social media as 

a new economic option. Presenters who are lecturers are integral to this endeavor. They are 

therefore freed from the outdated belief that required them to wait for a bachelor's degree before 

applying for jobs in order to become financially independent. 

 Secondly, Junus Paulus asserts that content producers on TikTok should maintain 

consistency by building a high-caliber system of content. Third, be aware of your niche, which 



 

 
 

Social Media Applications For Independence Economy  

218        JPMI - VOLUME. 2 NO. 3 OKTOBER 2023  

 
  

is the content that is shown and stays on subject from post to post. The TikTok algorithm will 

find this easier. Fourth, engage more people. Building relationships with followers will boost 

engagement, according to Junus, and the TikTok algorithm will take note of it, increasing the 

likelihood that the uploaded video is fake. 

 Jacomina, a professor at a Maluku university, provided an illustration of how to create 

engaging content. Utilizing a variety of video editing software, interesting content can be 

produced for social media videos. When creating a video, it's important to comprehend the 

situation, use proper shooting methods, edit the footage, and choose music that complements 

the visuals. 

CONCLUSION 

Assume it is possible to draw the following conclusions from the findings and the 

discussion above: 

1. Educating young people in Garut Regency about the potential of social media to promote 

economic independence 

2. Garut youth use social media as a means of gaining financial independence while they wait 

for the emergence of a new career, in this case, as content creators in Garut Regency. 

 
LIST REFERENCE 

Agustina, R., Yusuf, M., Sutiyan, O. S. J., Ardianto, R., & Norvadewi, N. (2022). Employee 
Performance Mediated Quality Of Work Life Relationship Satisfaction On The Job And 
Organizational Commitment. Jurnal Darma Agung, 30(2), 589-605. 

Alfiah, A., Suhendar, A., & Yusuf, M. (2023). Pengaruh Kualitas Produk, Citra Merek dan 
Harga terhadap Keputusan Pembelian Vinyl Flooring Merek Taco di CV Indosanjaya Kota 
Bandung. SEIKO: Journal of Management & Business, 6(1), 492-503. 

Arta, D. N. C., Leuhery, F., Abubakar, H., Yusuf, M., & Cakranegara, P. A. (2023). Literature 
Review: Analisis Hubungan Antara Pelatihan dan Kinerja Karyawan di Sebuah 
Perusahaan. Management Studies and Entrepreneurship Journal (MSEJ), 4(1), 162-168. 

Atmaja, D. S., Zaroni, A. N., & Yusuf, M. (2023). Actualization Of Performance Management 
Models For The Development Of Human Resources Quality, Economic Potential, And 
Financial Governance Policy In Indonesia Ministry Of Education. Multicultural 
Education, 9(01), 1-15. 

Atra, D. N. C., Yeti, Y., Rahayu, B., & Yusuf, M. (2022). EFFECT OF COMPETENCE AND 
COMPENSATION ON EMPLOYEE PERFORMANCE. Journal of Innovation Research 
and Knowledge, 2(6), 2477-2482 

Baidun, A., Prananta, R., Harahap, M. A. K., & Yusuf, M. (2022). Effect Of Customer 
Satisfaction, Marketing Mix, And Price In Astana Anyar Market Bandung. Al-Kharaj: 
Cakranegara, P. A., Hendrayani, E., Jokhu, J. R., & Yusuf, M. (2022). Positioning Women 



 
 

e-ISSN : 2828-2957; p-ISSN : 2828-2949; Hal 214-222 
 

 

Entrepreneurs in Small and Medium Enterprises in Indonesia–Food & Beverage Sector. 
Enrichment: Journal of Management, 12(5), 3873-3881. 

Cakranegara, P. A., Hendrayani, E., Jokhu, J. R., & Yusuf, M. (2022). Positioning Women 
Entrepreneurs in Small and Medium Enterprises in Indonesia–Food & Beverage Sector. 
Enrichment: Journal of Management, 12(5), 3873-3881. 

Cakranegara, P. A., Kurniadi, W., Sampe, F., Pangemanan, J., & Yusuf, M. (2022). The Impact 
Of Goods Product Pricing Strategies On Consumer Purchasing Power: A Review Of The 
Literature. Jurnal Ekonomi, 11(03), 1115-1120.Journal of Islamic Economic and 
Business, 4(2) 

Dacholfany, M. I., Khataybeh, A. M., Lewaherilla, N. C., Yusuf, M., Sihombing, H. B. M., & 
Chang, M. L. (2022). APPLICATION OF THE BALANCED SCORE CARD CONCEPT 
AS A HUMAN RESOURCE PERFORMANCE MEASUREMENT TOOL AT THE 
MINISTRY OF HIGHER EDUCATION IN INDONESIA. MULTICULTURAL 
EDUCATION, 8(04), 1-13 

Dacholfany, M. I., Sudyana, I. N., Roza, N., Bakri, A. A., Litamahuputty, J. V., & Al Haddar, 
G. (2023). PELATIHAN PENGGUNAAN APLIKASI MENDELEY SECARA 
ONLINE UNTUK PENYUSUNAN DAFTAR PUSTAKA KARYA ILMIAH. 
Community Development Journal: Jurnal Pengabdian Masyarakat, 4(2), 3784-3790. 

Ernayani, R., Fauzan, R., Yusuf, M., & Tahirs, J. P. (2022). The Influence of Sales And 
Operational Costs on Net Income in Cirebon Printing Companies. Al-Kharaj: Journal of 
Islamic Economic and Business, 4(2). 

Fachrurazi, F., Zarkasi, Z., Maulida, S., Hanis, R., & Yusuf, M. (2022). INGCREASING 
MICRO SMALL MEDIUM ENTEPRISES ACTIVITY ENTREPRENEURIAL 
CAPACITY IN THE FIELD OF DIGITAL MARKETING. Jurnal Ekonomi, 11(03), 
1653-1660. 

Fasiha, F., Yusuf, M., Sihombing, H. B. M., Mujahidin, M., & Chenini, R. (2022). The Effect 
of Product Quality and Service Quality on Consumer Loyalty at Palopo Minimarkets. 
Ikonomika: Jurnal Ekonomi dan Bisnis Islam, 7(2), 177-192. 

Hanis, R., & Yusuf, M. (2022, December). Applying A Swot Analysis Approach To A Sharia 
Marketing Perspective At Alunicorn Shops In Bandung. In Proceeding of The 
International Conference on Economics and Business (Vol. 1, No. 2, pp. 653-670). 

Haribowo, R., Moridu, I., Rafid, M., Kamar, K., & Yusuf, M. (2022). COMPARATIVE 
ANALYSIS OF INDONESIAN HOUSEHOLD CONSUMPTION EXPENDITURE 
2018-2021. Journal of Innovation Research and Knowledge, 2(6), 2497-2504. 

Haribowo, R., Tannady, H., Yusuf, M., Wardhana, G. W., & Syamsurizal, S. (2022). Analisis 
Peran Social Media Marketing, Kualitas Produk Dan Brand Awareness Terhadap 
Keputusan Pembelian Pelanggan Rumah Makan Di Jawa Barat. Management Studies and 
Entrepreneurship Journal (MSEJ), 3(6), 4024-4032. 

Herdiyanti, H., Arta, D. N. C., Yusuf, M., Sutrisno, S., & Suyatno, A. (2022). Pengaruh 
Penerapan Sistem Keadilan Distributif dan Keadilan Interaksinonal terhadap Kepuasan 
Kerja Pegawai Perusahaan: Literature Review. Jurnal Mirai Management, 7(2), 523-530. 

Heryadi, D. Y., Fachrurazi, F., Nurcholifah, I., & Yusuf, M. (2023). During the Covid-19 
Pandemic, Marketing Strategy Analysis for Crispy MSMEs" MA ICIH". Jurnal Publikasi 
Ilmu Manajemen, 2(1), 184-201. 



 

 
 

Social Media Applications For Independence Economy  

220        JPMI - VOLUME. 2 NO. 3 OKTOBER 2023  

 
  

Ilham, I., Widjaja, W., Sutaguna, I. N. T., Rukmana, A. Y., & Yusuf, M. (2023). Digital 
Marketing's Effect On Purchase Decisions Through Customer Satisfaction. 
CEMERLANG: Jurnal Manajemen dan Ekonomi Bisnis, 3(2), 185-202. 

Ismunandar, I., Andriani, N. Y., Hanis, R., Hamzah, R., & Yusuf, M. (2023). GRAND 
PREANGER BANDUNG EFFECTIVE MARKETING COMMUNICATION 
STRATEGY IN THE STAYCATION PROGRAM. Jurnal Ekonomi, 12(01), 48-53. 

Istikomah, I., Saputra, G. W., & Yusuf, M. (2022). Marketing Mix Strategy and Financial 
Capabilities in Improving Sharia Stock Investment. Journal of Applied Management and 
Business Administration, 1(1), 21-27 

Indrasari, M., Lase, D., Indriyani, I., Litamahuputty, J. V., Adhicandra, I., & Rahim, R. (2022). 
ELECTRE III for Human Resource Management: A Study of Recruitment and Retention 
Strategies. JINAV: Journal of Information and Visualization, 3(2), 204-212. 

Kadju, F. Y. D., Olla, Y. B. A., Sahala, J., Kia, K. W., Kolo, Y., Pardosi, L., ... & Seran, M. E. 
(2023). PENYULUHAN PEMBUATAN BAHAN PAKAN UREA MINERAL BLOCK 
(UMB) SEBAGAI PAKAN TAMBAHAN TERNAK KAMBING PERANAKAN 
ETAWA (PE) DI UPT DINAS PEMBIBITAN TERNAK DAN PRODUKSI PAKAN 
INSTALASI SUMLILI KABUPATEN KUPANG BARAT. Community Development 
Journal: Jurnal Pengabdian Masyarakat, 4(2), 1871-1876. 

Kaharuddin, K., & Yusuf, M. (2022, December). The Impact of Liquidity Risk Optimization 
on the Stability of Islamic Commercial Banks in Indonesia. In Proceeding of The 
International Conference on Economics and Business (Vol. 1, No. 2, pp. 671-688). 

Kurhayadi, K., Rosadi, B., Yusuf, M., Saepudin, A., & Asmala, T. (2022). The Effect of 
Company Reputation and Customer Experience on Customer Loyal Behavior Citylink 
Indonesia. Riwayat: Educational Journal of History and Humanities, 5(2), 381-385. 

Kurhayadi, K., Yusuf, M., Masrifah, S., Rincani, E. D., & Fauzi, M. (2022). ANALYSIS OF 
BUMDESA COMPETITIVENESS STRATEGY THROUGH THE UTILIZATION OF 
TOURISM OBJECTS TO IMPROVE COMMUNITY WELFARE. LITERACY: 
International Scientific Journals of Social, Education, Humanities, 1(3), 157-171. 

Kurniawan, A., Yusuf, M., Manueke, B., Norvadewi, N., & Nurriqli, A. (2022). In Tokopedia 
Applications, The Effect Of Electronic Word Of Mouth And Digital Payment On Buying 
Intention. 

Kushendar, D. H., Kurhayadi, K., Saepudin, A., & Yusuf, M. (2023). BANDUNG CITY 
GOVERNMENT ENVIRONMENT AND SANITATION SERVICE CAPACITY IN 
WASTE MANAGEMENT. LITERACY: International Scientific Journals of Social, 
Education, Humanities, 2(1), 50-60. 

Litamahuputty, J. V. (2021). ANALISIS KINERJA KEUANGAN KOPERASI 
BERDASARKAN RASIO LIKUIDITAS, SOLVABILITAS DAN PROFITABILITAS. 
JURNAL EKONOMI, SOSIAL & HUMANIORA, 2(08), 66-73. 

Litamahuputty, J. V., & Manilet, S. (2022). PENENTUAN HARGA JUAL SAGU TUMBU 
PADA HOME INDUSTRY IBU SAPHIA DI NEGERI MORELA MALUKU TENGAH. 
Journal of Applied Accounting, 1(2), 34-46. 

Litamahuputty, J. V. (2022). The Urgency Of Financial Literacy Education From Early: A 
Theoretical Approach. Jurnal Pendidikan dan Konseling (JPDK), 4(6), 12867-12869. 

Litamahuputty, J. V., Pelamonia, J. T., & Nanlohy, T. (2022). ANALISIS BREAK-EVEN 
POINT SEBAGAI ALAT PERENCANAAN PENJUALAN DAN LABA TERHADAP 



 
 

e-ISSN : 2828-2957; p-ISSN : 2828-2949; Hal 214-222 
 

 

USAHA MIKRO DI AMBON. JURNAL EKONOMI, SOSIAL & HUMANIORA, 3(12), 
123-132. 

Litamahuputty, J. V. (2020). Tingkat Literasi Keuangan Mahasiswa Politeknik Negeri Ambon. 
JURNAL EKONOMI, SOSIAL & HUMANIORA, 2(01), 83-89. 

Norvadewi, N., Sampe, F., Ardianto, R., & Yusuf, M. (2023). The Impact Of Brand Image And 
Prıce Onlıne Product Purchase Decısıons At Shopee. Asian Journal of Management, 
Entrepreneurship and Social Science, 3(01), 336-351. 

Nugroho, A. P., Norvadewi, N., Wulansari, M., Akbarina, F., & Yusuf, M. (2023). DIGITAL 
ENTREPRENEURSHIP STRATEGY IN ONLINE BUSINESS COMPANIES IN WEST 
JAVA. Transformasi: Journal of Economics and Business Management, 3(2), 01-12. 

Nurfauzi, Y., Taime, H., Hanafiah, H., Yusuf, M., & Asir, M. (2023). Literature Review: 
Analisis Faktor yang Mempengaruhi Keputusan Pembelian, Kualitas Produk dan Harga 
Kompetitif. Management Studies and Entrepreneurship Journal (MSEJ), 4(1), 183-188. 

Pudjowati, J., Cakranegara, P. A., Pesik, I. M., Yusuf, M., & Sutaguna, I. N. T. (2021). The 
Influence Of Employee Competence And Leadership On The Organizational Commitment 
Of Perumda Pasar Juara Employees. Jurnal Darma Agung, 30(2), 606-613 

Rienovita, E., Taniguchi, M., Kawahara, M., Hayashi, Y., & Takeuchi, Y. (2018). 
Implementation of Interactive Peer Learning Environment Enhances Learners‟ Self-
Esteem and Self-Efficacy. International Journal of Learning Technologies and Learning 
Environments, 1(1), 1-24. 

Rienovita, E., Taniguchi, M., Kawahara, M., Hayashi, Y., & Takeuchi, Y. (2017, July). Effect 
of Human Agent Interaction Improves Self-Esteem and Students' Motivation. In 2017 6th 
IIAI International Congress on Advanced Applied Informatics (IIAI-AAI) (pp. 673-680). 
IEEE. 

Riupassa, E., Kriekhoff, S., & Litamahuputty, J. V. (2016). Analisis Biaya Diferensial Untuk 
Keputusan Membuat Sendiri Atau Membeli Kemasan Pizza Tuna Pada Kelompok Usaha 
Bersama “Mama” Di Desa Wayame Kecamatan. Jurnal Maneksi, 5(2), 16-22. 

Rotinsulu, C. N. M., Litamahuputty, J. V., Soukotta, A., & Putri, P. A. N. (2023). 
IDENTIFICATION OF ASSET MANAGEMENT AND FINANCIAL PERFORMANCE 
ON MARKET VALUE OF PROPERTY COMPANIES LISTED ON THE INDONESIA 
STOCK EXCHANGE. GEMILANG: Jurnal Manajemen dan Akuntansi, 3(2), 213-221. 

Sadya, S. (2023, March 9). Internet. Retrieved from DataIndonesia.id: 
https://dataindonesia.id/digital/detail/apjii-user-internet-indonesia-21563-juta-pada-
20222023  

Saepudin, A., Prihadi, M. D., Asmala, T., & Yusuf, M. (2022). WORK FROM HOME (WFH) 
POLICIES ARE BEING IMPLEMENTED AT THE BANDUNG CITY PUBLIC 
WORKS DEPARTMENT. Journal of Research and Development on Public Policy, 1(1), 
42-50. 

Saepudin, A., & Yusuf, M. (2022). THE EFFECTIVENESS OF VILLAGE FUND POLICY 
ON INFRASTRUCTURE DEVELOPMENT. LITERACY: International Scientific 
Journals of Social, Education, Humanities, 1(3), 172-180. 

Sampe, F., Haryono, A., Pakiding, D. L., Norvadewi, N., & Yusuf, M. Y. (2022). Analysis Of 
Typical Capabilities And Entrepreneurial Orientation Against Competitive Advantage In 
Bandung Traditional Foods Msmes. 



 

 
 

Social Media Applications For Independence Economy  

222        JPMI - VOLUME. 2 NO. 3 OKTOBER 2023  

 
  

Saputro, R. H., Anggoro, T., Muslim, S., Wardani, I. U., Fatmawati, E., Yusuf, M., ... & Yusuf, 
M. A. (2023). Gaining Millenial and Generation Z Vote: Social Media Optimization by 
Islamic Political Parties. resmilitaris, 13(1), 323-336. 

Sahala, J., Sio, A. K., Banu, M., Feka, W. V., Kolo, Y., & Manalu, A. I. (2022). Penyuluhan 
Pembuatan Silase sebagai Pakan Ternak Sapi Potong di Desa Fatuneno Kecamatan 
Miomaffo Barat Kabupaten Timor Tengah Utara. Amaliah: Jurnal Pengabdian Kepada 
Masyarakat, 6(2), 317-321. 

Sjahruddin, H., Nugroho, A. P., Litamahuputty, J. V., & Agustina, W. (2023). THEORY OF 
PLANED BEHAVIOR TERHADAP NIAT INVESTASI DENGAN LITERASI 
KEUANGAN SEBAGAI MODERASI. JURNAL ILMIAH EDUNOMIKA, 7(2). 

Siahaya, S. L., & Litamahuputty, J. V. (2021). Analisis Return Sebelum dan Sesudah Kebijakan 
Pembatasan Sosial Berskala Besar pada Perusahaan Sektor Perbankan BUMN yang 
Terdaftar di Bursa Efek Indonesia. Jurnal Ekonomi, Sosial & Humaniora, 2(06), 8-17. 

Sudirjo, F., Arubusman, D. A., Sahala, J., Setiawan, E. B., & Abidin, Z. (2023). The Impact of 
Price And Social Media on Buying Decisions. Al-Kharaj: Journal of Islamic Economic 
and Business, 5(2). 

 

Sutrisno, S., Cakranegara, P. A., Asri, F., Yusuf, M., & Sahala, J. (2022). STRATEGY FOR 
MSME DEVELOPMENT USING FINANCIAL TECHNOLOGY TO INCREASE 
CAPITAL AND CONSUMERS. Jurnal Darma Agung, 30(2), 677-686. 

Wowling, S. A. S., Yusuf, M., Gampu, S., & Sahala, J. (2022). Product Quality And Pricing 
Influence On The Brand Reputation Of Loco Coffee Fast Food Products. Jurnal Darma 
Agung, 30(2), 541-548. 

Yusuf, M., Fitriyani, Z. A., Abdilah, A., Ardianto, R., & Suhendar, A. (2022). The Impact Of 
Using Tokopedia On Profitability And Consumer Service. Jurnal Darma Agung, 30(2), 
559-573. 

Yusuf, M., Haryono, A., Hafid, H., Salim, N. A., & Efendi, M. (2022). Analysis Of 
Competence, Leadership Style, And Compensation In The Bandung City Pasar 
Bermartabat. Jurnal Darma Agung, 30(1), 524-2. 

Yusuf, M., & Matiin, N. (2022). ANALYSIS OF THE EFFECT OF THE MARKETING MIX 
ON PURCHASING DECISIONS. International Journal of Economics and Management 
Research, 1(3), 177-182. 

Yusuf, M., Saiyed, R., & Sahala, J. (2022, December). Swot Analysis in Making Relationship 
Marketing Program. In Proceeding of The International Conference on Economics and 
Business (Vol. 1, No. 2, pp. 573-588). 

Yusuf, M., Sutrisno, S., Putri, P. A. N., Asir, M., & Cakranegara, P. A. (2022). Prospek 
Penggunaan E-Commerce Terhadap Profitabilitas Dan Kemudahan Pelayanan Konsumen: 
Literature Review. Jurnal Darma Agung, 30(1), 786-801 

 


